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“Our intuition about the future is linear.  
But the reality of information technology is 

exponential... 
If I take 30 steps linearly, I get to 30.   

If I take 30 steps exponentially, I get to 1 billion.” 

Ray Kurzweil 
Director NLP at Google and Singularist



TECHNOLOGICAL ADVANCES 
Never cease to surprise us

28%
of 3-4 year olds in 

Australia use a 
tablet



MAJOR COMPANIES  
are being created in years not decades 

$28b - 96 years to build 
680,000 room in 91 countries 

Asset heavy - Own everything

$15b - 7 years to amass 
800,000 room in 192 countries 

Asset light - Own nothing
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THE NEXT 5BN

[100% of Global 
Population]

Internet Population

Global Population

2015

[39% of Global 
Population]

2.8 BN

7.2 BN

2020

8 BN

*8 BN

8 BN



ACCESS AND DEVICES 
will drive growth

Phones, Tablets 
and Raspberry Pi

Project Loon Internet.org
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WE’RE ALWAYS  
CONNECTED 

WEARABLEMOBILE TABLETDESKTOP TRANSPORTTV



FAST, UNPREDICTABLE CHANGE 
is an absolute certainty



WITH A NEW BREED 
of consumer

50%
Of Google searches 

are mobile (1)

[INFORMATION] 
 MORE ACCESS

15Bn
Online videos are 

watched every 
month (2)

[ENTERTAINMENT] 
MORE CHOICE

Of online shoppers 
prefer personalised 

shopping 
experiences (3)

[SHOPPING]  
 MORE PERSONAL

75%
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65%  
use their 

smartphone 
to find 

something 
seen on TV

2X  
increase in 
‘near me’ 
searches

88%  
increase in 

mobile 
conversions 

in travel

50%  
increase in 

travel related 
mobile 
queries



AN ACCELERATED WORLD 
a world of opportunity



HOW BUSINESSES SUCCEED 
in an accelerated world

1INNOVATE  
& ADAPT

They 2MAKE BETTER 
DECISIONS

They 3WIN MOMENTS 
THAT MATTER

They









Organise the world’s information 
and make it universally accessible 

and useful.





Enhancing the customer experience

Track bags in 
real-time

Glass Bottom Jet 
experience

Download 
entertainment
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Are we there for customers in the moments that matter? 

Do we get smarter and better each time? 

Are we embracing speed in everything we do? 

Could we re-imagine business to create breakthroughs?

ASK THE HARDEST QUESTIONS





“If you’re not doing some things that are 
crazy, then you’re doing the wrong things.” 

Larry Page 
Google CEO


